Abstract
Introduction
Innovation, the entrepreneurial spirit and the enterprising spirit should be developed as main cornerstones in the evolution of business environment in Romania. The Romanian Universities should play an important role in this process of economic growth, which has as its main objective, from every single point of view, the assurance of a continuous development and the mediation between the pieces of knowledge which target practical applications through innovation and through patent, in order to maintain a secure platform for employment and economic growth. This process has to be maintained at a constant level by everyone, in order to stimulate the business environment, the community and the superior educational institutions at a higher level of cooperation within the research and the educational field. This kind of interaction, which has clearly defined objectives in the current political system and in both private and state universities, is also defined as the "triple-helix model". The national implementation of this concept or model could represent a powerful source of inspiration in the knowledge advancement which is fundamental for innovation, development, growth and also for the informational society that is becoming more and more expanded worldwide. Most of the universities truly need new ways of thinking, if we take into consideration how and if they are willing to develop towards the so-called "Entrepreneurial University", which is defined by a high level of openness towards the present society -and especially towards the business district.
This need of higher and higher expectations from the business environment towards the social purpose of universities has resulted in a remarkably more intense interest in entrepreneurship and in innovation, both perceived as research and theoretical domains. This research domain can present the research related to entrepreneurship as both theory and subject, while the way this discipline is displayed and taught could stimulate the application and the usage of this knowledge in a practical way among young people and not only. It has been noticed that there is an increasingly prominent desire, belonging not only to the business district, but also to the political one, related to the development of professional and innovative capacities in Romania. Entrepreneurial education is desired to be assured for every student through various stimuli related to building their own business (entrepreneurship) or to identifying new business opportunities connected to their work while being employed by an existent company or business (intrapreneurship).
Regarding the decisions related to pedagogical structures, the development of the structure of universities should be observed with much more awareness. Education and teaching could be easily perceived as a process inspired by the teachers, while the pedagogical theories and methodologies target the incorporation of the objectives. Based on our studies and on our experience, we believe the "new" university role can be used in order to release new opportunities, as well as new challenges, which have not been completely comprehended yet by the universities and which do not present a certain strategy, tactics or operational tools in order to be approached. The universities are preferred to take into consideration the extent to which they are ready to play the role of entrepreneurial university, but also the extent to which the entrepreneurial education should represent a part of the curricular content. According to the trend of educational policy, all the superior educational institutions will be required to provide the students with the opportunity to attend classes related to entrepreneurship.
Through this article, our purpose is to develop a coherent frame of reference, which could explain the opportunities and the challenges that the universities face once they adopt new roles. The frame of reference is based on well-established theories and on empirical studies. We hope that the results of this article will be perceived as a source of inspiration by the individual educational institutions which involve studies related to entrepreneurship (entrepreneurial education). We also expect this article to contribute to the research regarding the "education within companies" -a new research domain included by the international business progress. Moreover, the results will be implemented in the process of making decisions regarding businesses -the politics related to the frame-conditions and the specific initiatives will be applied in order to stimulate the active involvement of private companies in the research field -while the educational system will be implemented in the development of multiple companies which are based on knowledge. However, multiple investigations have shown that, regarding the turnover and the employment, the so-called "companies which stimulate the economic growth" do not necessarily represent the basis of the latest knowledge or technologies and that these companies are actually present in all domains (Kjeldsen & Nielsen 2004) . The common denominator of all these engines of development -the sections and the so-called levels of knowledge -could be represented by the new methods of solving a task, including the employees -and the management ability in order to discover new opportunities related to the business targets.
Literature review
This discrepancy related to the definition of entrepreneurship also involves an often flawed implementation through the commercial and educational initiatives which target the encouragement of the entrepreneurial spirit. This lack of clarity regarding the concept of entrepreneurship and the entrepreneurial capacity has also led to a certain disorder in the theoretical domain, as well as in the entrepreneurial one. Subsequently, it has led to numerous and various offers related to the way the teaching and learning processes should take place. It is extremely important that the researchers should try to establish a better understanding of the correlations between the entrepreneurial activities and the learning of the processes. (Garavan 1994; Gibb 2002; Kyrö & Carrier 2005; Bechard & Toulouse 1998) .
The ability to identify a new opportunity before anyone else has (Schumpeter 1934; Kirzner 1973; Abell 1980) , requires a sort of training (vigilance), as well as a desire to explore the opportunities that could not be identified by the others -or that have not been identified yet. The entrepreneur can spot an opportunity through the "strategic gaps", which remain wide open for a short period of time (Kirzner 1973) . Various literature studies, regarding learning as an "entrepreneurial education" process, have shown that almost all the research in this sphere is descriptive and that the present recommendations do not represent a clear pattern.
Some researchers have emphasized the need of a teaching process which focuses more on theory regarding entrepreneurship (Fiet 2000a) . They suggest a set of standards should be established, defining concepts and central frames of understanding, in order to facilitate the procedures of building the superstructures, based on the existent knowledge which issues from research. Other scientific contributions support the opposite idea, as they claim that identifying a business opportunity is such a unique situation, but also an issue in which the theorization of knowledge is useful for neither the entrepreneur, nor the individual who is responsible for the teaching the entrepreneur or the students. The research that is based on general knowledge and on the implementation of theories and generic methodologies can actually represent an obstacle for the entrepreneur when it comes to the capitalization of his unique ability to identify new opportunities which are not spotted by the others. An objective of the theoretical inclusion could consist in offering the entrepreneurs different perspectives, along with specific tools in order to assure the strength of the professional capacities and abilities, regarding the identification of business opportunities and also their assessment in a "realistic" way and in from a relevant perspective.
The main objective of this article is our desire to contribute to the establishment of a connection between the entrepreneurial research and the research that focuses on learning -including theoretical and pedagogical aspects, as well as the science of teaching. It is not news that this connection has become more and more popular in magazines and in international conferences, where the two research domains -because of the various research approaches -were not mutually advantageous. As it is a relatively new research area, as we have already claimed, there are numerous distinct opinions regarding the way in which the teaching of the entrepreneurial spirit could and should be practiced in every single domain. Except for the academic differences, we can also notice some geographical dissimilarities regarding the implementation of the concepts of education and of entrepreneurial education. In North America, "entrepreneurial education" is the more popular term, while the concept of "education in enterprises" is more popular within Great Britain and Ireland (Garavan & O'Cinneide 1994) . This is not only a matter of geographical and linguistic influences -it is also a matter of meaning.
Education in entrepreneurship targets the stimulation of the entrepreneurial spirit, in terms of starting the business and the property -or, when the business is already in the process of developing, it targets a certain capacity in order to increase the possibility of searching for a particular behavior within the already existent companies (Intrapreneurship). On the other hand, the purposes of education in the entrepreneur's behavior are more diverse, because this matter generally focuses on some people's development, individuals who have a tendency and a capacity for risk and who display an entrepreneurial behavior. As companies can be designed in such way that they can limit, warn or promote the entrepreneurial behavior, it is fundamental that the employee should learn how to establish some structures, networks and alliances which can prove to be advantageous in terms with developing the entrepreneurial behavior (Gibb, 2002) . This point of view can be compared to the OECD report, in which one of the five pylons of social growth is the "development of enterprising behavior and drive in the public in general". Another key matter is represented by the issue of entrepreneurship and the development of the entrepreneurial behavior, which could or should be perceived as a group activity or as an individual one (Johannisson & Lundberg 2002; Laukkanen 1998) . The entrepreneurial process can be stimulated by a special care coming from some individuals who possess remarkable qualities (who are vigilant); but, regarding the companies which are based on knowledge, the entrepreneur will soon have to draw in other people from both his private and his professional network in order to act.
These pieces of information represent the basis of the continuous development of the frame of reference. This frame of reference relies on the necessity to develop new interest domains and, not least, on the necessity of a considerable conscience regarding a series of interdependent conditions that are related to the strategic judgement in education and to the teaching of entrepreneurship in universities.
Methodology
This research is based on reviewing the results of the international researches and on case studies from the academic communities from Romania and from abroad. The results of the research exposed in this article display the development of entrepreneurship and they are based on our conclusions. This may also be a source of inspiration for the analysis and for the organization of education and teaching of entrepreneurship in an academic community, such as the one we are part of.
Our literature and case studies prove the fact that some aspects are required, including special learning processes, a particular culture, an unusual accent -along with the designing of associations and with the establishment of some connections with the interested parties -so that the universities can honor the new purpose that they can fulfill. In numerous cases, another aspect will be required, more specifically the development of some new didactic and pedagogical methodologies in comparison to the traditionally applied ones in the academic communities until now. As it has already been specified earlier, the definition of entrepreneurship has different meaning for different individuals. Even if the definition itself has been disputed over by researchers, teachers and decisive factors for a long period of time, a consensus has not been reached yet. Based on the definition of entrepreneurship phrased by I. Kizner (1973) , it contains two fundamental elements, innovation and opportunity, which can be perceived as being the main challenges and the vital pieces for the concept of entrepreneurship and which help inexperienced entrepreneurs develop new ideas. Thus, the main hypothesis of this study are:
H1: Our former hypothesis involves both a theoretical and an empirical assessment of the way the fundamental concept of the term "entrepreneurial university" is built. In this regard, we try to determine the extent to which the interaction between the internal and external factors may influence the development of a university towards a higher level of entrepreneurship. This part may represent a source of inspiration towards the development of some strategies and of the managerial methodologies at an academic level, either central or departmental. In order to do this methodologically, the performance parameter will be calculated according to the method which was proposed by Cezar Mereuță (2004), as it follows:
, where:
V i -the pi value. In our case, it is the value of the score per item; V i min -the minimum value of the "i" criterion. In our case, it is the minimum value of the score per item; V i max -the maximum value of the "i" criterion. In our case, it is the maximum value of the score per item; H2: The latter hypothesis consists in an organizational and managerial assessment of the dimension of the special resources and of the capacity, as well as a different assessment of the development of an innovative behavior requested by the university, as an institution, and by individuals in order to fulfill the desire to strengthen the students' entrepreneurial spirit. Furthermore, we try to analyze if -and how -education and teaching intent to encourage the entrepreneurial spirit -along with creativity (entrepreneurial behavior) and, eventually, the establishment of some private companies (entrepreneurship). The creation of a matrix including the results, which is made of the critical items (those which records values that are smaller than the mean of the performance parameter) on the one hand, and, on the other hand, the specific share of the assessment dimensions that comes as a result of the hierarchy related to the importance of the assessment dimensions which have been expressed by the target group.
In order to test this hypothesis, we have to show the way in which the chosen challenges have an impact on the entrepreneurial youngsters and lead them towards new opportunities and towards the development of new ideas. The model below is built in order to analyze the established hypothesis. This provides the visual representation of the "challenger-entrepreneur" process. In order to test this model, multiple factors are involved, such as creativity, intelligence, good communication skills, energy and dedication in time, imagination excess, inability, lack of experience in the financial planning of the business and the insufficient assignment of the company's responsibilities towards the team within a group of students. Under these circumstances, the purpose of our research is that, on scientific grounds, we can develop a methodology which can be used in order to strengthen the students' entrepreneurial spirit and the development of the entrepreneurial universities. In order to test the hypothesis, the collected data has been used as a questionnaire among a group of 63 students from the Valahia University of Targoviste. The quantitative research is both deductive and inductive. It is deductive because some hypothesis and previously expressed theories, whose availability and implementation will be emphasized along the research even in some particular cases, will be taken into consideration. It is inductive because its purpose is to gather new knowledge based on specific empirical situations.
The research methodology
The gathering of information has been made through a survey. The respondents have been asked to assess, on a scale from 0 (minimum) to 10 (maximum), the items of the entrepreneurial challenge: the factors are creativity (Cr), intelligence (In), good communication skills (Gcs), energy and dedication in time (Edi), imagination excess (Ie), inability (I), lack of experience in the financial planning of the business (Lefp) and insufficient assignment of the company's responsibilities towards the team (Iart). Also, in order to identify the specific share of the dimensions of the entrepreneurial education, the respondents have been asked to rank them, on a scale, according to their importance. The items which have achieved critical values, lower that the average, as well as their specific share, have been presented in the results matrix, in order to identify the major intervention central lines (Şerbănică, 2008, p. 41) . In order to conduct the research, from the gathering and systematization methodologies, a quantitative method, meaning the direct, selective, questionnaire-based method, has been chosen and it has a positivist-explanatory tendency. For the statistical analysis of the gathered data, the informative software EXCEL has been used. In table 1, we display, for the entrepreneurial education, the results of the scores per assessment challenge, as they have resulted from the analysis of the questionnaires, the results of the average scores per item, the specific share of each entrepreneurial challenge (Ec), as well as the results of the performance parameter (Pp). The analysis of the results of the assessment of the types of the entrepreneurial challenges allow the emphasis of the following major conclusions:
• At a global level, the resulted score, meaning 4,94, appoints creativity (6,67) as the most favorable regarding the entrepreneurial education, which is understandable in Romania.
• The specific share of the assessment dimensions, which has been obtained after the ranking according to the importance of the assessment dimensions of the entrepreneurial education, places on the first position "the lack of experience in the financial planning of the business" (Lefp) and on the last position the "creativity" (Cr).
• The dimensions with the most scores that are lower than the mean of the performance parameter are: Ie (imagination excess) -0,31; I (inability) ) -0,21; Lefp (lack of experience in the financial planning of the business) -0,36 and Iart (insufficient assignment of the company's responsibilities towards the team) -0,45, while the challanges, creativity (Cr), intelligence (In), good communication skills (Gcs), energy and dedication in time (Edi) do not present any item with a lower score than the mean of the performance parameter.
• The minimum value of the score per item, of 4,08, has been registered by the Ie (excess of imagination), which shows the path the entrepreneurs in Dâmbovița county want to follow.
• The maximum value of the score per item, of 7,10, has been registered by creativity (Cr).
In order to identify the priority intervention central lines, we display in the table 2 the matrix of the results regarding the main types of entrepreneurial education. The results matrix includes the items with critical scores, meaning those with lower values than the mean of the performance parameter, as well as the specific share of the challenges' dimensions. The algorithm used in prioritizing the central lines, according to the proposed methodology, is the following: the intervention will be made according to the specific share of the dimensions, beginning with the most important dimension and moving on with the others, in a descending order of their importance. In the case of the dimensions with more items with critical scores, the intervention will begin from the item with the lowest score, moving on in an ascending order of the scores. Thus, the intervention central lines of the entrepreneurial education, for the proposed sample in this study, according to their priority, are:
-Imagination excess (Ie): most of the times, the excessive creativity which is not supported by a practical plan works against the entrepreneurs who are analyzed, as many intriguing ideas turn out to be impossible to put into practice in a profitable business;
-The inability to make quick decisions (I): most of the entrepreneurs want to always make the best decision, which often delays the decisional process in their organizations; our opinion regarding this matter is that an immediately taken decision which is not as good is still better than a better decision that is made much later, sometimes too late;
-The lack of experience in the financial planning of the business (Lefp): many entrepreneurs in Dâmbovița county rely exclusively on their entrepreneurial intuition regarding the planning of the company's cash-flow and other aspects of financial planning which are absolutely necessary in the harmonious development of the business;
-The insufficient assignment of the company's responsibilities towards the team (Iart): the entrepreneurs in Dâmbovița county try to keep everything under their control, at a higher level in comparison with those from other regions or from other countries, and this is either a caution measure against their trust in their own employees, or a result of the "I know better" syndrome, that is commonly encountered in many entrepreneurs' case, even in some domains that they do not have the necessary qualification for.
As a result, the format of the mathematical model will be the following: Y = f(x 1 , x 2 , x 3 , x 4 , x 5 , x 6 , x 7 , x 8 ) (1) where F (x) = α +β 1 x 1 + β 2 x 2 + β 3 x 3 + β 4 x 4 + β 5 x 5 + β 6 x 6 + β 7 x 7 + β 8 x 8 (2)
And we will also assume that this correlation is a stochastic one, meaning the format of the econometric model is: Y = f(x 1 , x 2 , x 3 , x 4 , x 5 , x 6 , x 7 , x 8 ) + ε where ε signifies the random variable.
The usage of the OLS method allows us to calculate the estimators 
In the beginning, we will analyze the information from a statistical point of view over the data that is taken into consideration, such as: the mean, the median, the minimum and the maximum value, the standard deviation, the skewness or the kurtosis parameters related to the distribution series that are taken into consideration. Based on the data presented in the table above, we will display an interpretation of the data for the 8 series: 1. The skewness parameters (the independent variable and the insufficient assignment of the company's responsibilities towards the team (Iart) have negative values -4.137891, which means that they do not have a strong influence on the dependent variable, while the other independent variables are tightly connected to the dependent variable); 2. The kurtois, the variables, the imagination excess (Ie) whose values is of 2.813256 < 3, the lack of experience in the financial planning of the business (Lefp) whose value is of 2.923786 < 3, demonstrate the existence of an excessive level of the distribution chart that is perceived as being inferior to the chart of normal distribution (=kurtois), while the other independent variables, with a value that is higher than 3, demonstrate the existence of an excessive level of the distribution char that is perceived as being superior to the chart of normal distribution (=vaulting). In order to estimate the parameters of the linear regression equation, an econometric molding needs to be made through a significant analysis of the obtained data.
Estimation Equation:
The entrepreneurial education = C(1) + C(2)* Cr + C(3)* In + C(4)* Gcs + C(5)* Edi + C(6)* Ie + C(7)* I + C (8) F-statistic) 0.000000
• The dimensions with the most scores that are lower than the mean of the performance level are: Ie (imagination excess) -0,31; I (inability) -0,21; Lepf (lack of experience in the financial planning of the business) -0,36 and Iart (insufficient assignment of the company's responsibilities towards the team) -0,45, while the challenges, creativity (Cr), intelligence (In), good communication skills (Gcs), energy and dedication in time (Edi) do not present any item with a lower score than the performance level.
• The minimum value of the score per item, of 4,08, has been registered by the item called Ie (imagination excess), which indicates the path that the entrepreneurs in Dâmbovița county want to follow.
Based on the information provided by Eviews regarding the regression equation, we can state the following:
-the separate term in the regression equation (C) is α = -20645.77 and it symbolizes the level at which all the explicative variables are equal to zero. This coefficient has a standard error of 96628.74;
-the term β 1 is equal to 0.003831. This way, the growth of the level of entrepreneurial education, Cr, would grow with a value of 0.003831 u.f. The parameter β 1 has a standard error of 0.003899. Because the value of P for this parameter is equal to 0.3452>0,05, we can state that the parameter β 1 is not statistically significant, so that the invalid hypothesis, according to which the parameter does not differ considerably from 0, is accepted;
-the term β 2 is equal to -17.16172. This way, the growth of the entrepreneurial education for one individual, Cr, would drop with a value of 17.16172 u.f. The parameter β 2 has a standard error of 22.28502. Because the value of P for this parameter is equal to 0.4561>0,05, we can state that the parameter β 2 is statistically insignificant, so that the invalid hypothesis, according to which the parameter does not differ considerably from 0, is accepted;
-the determination coefficient (R 2 ) is equal to 0.966241, 0.966241% of the variation of the level of education is explained through the influence of the eight independent variables; -the adjusted value of the determination coefficient ( 2 R ) is equal to 0.940921, and its value is approximately equal to the value of the determination coefficient. As a result, the sample is representative for the brief illustration of the reality.
-the sum of the square of the errors (SSR), and the unclear variation (residual), is equal to 2.76E+08;
-the Fisher statistic is equal to 38.16175 > 2,34 (the critical value F 0,05, 9,22 ). This way, the hypothesis, according to which the model is invalid, is rejected and we can conclude that the regression model is statistically valid;
-the mean of the dependend variable (Entrepreneurial Education) is equal to 19090.27; -Prob (F-statistic) = 0.000000 < 0,05 -the multiple linear regression model that is designed is statistically valid.
In order to check whether the errors are heteroskedastic or not, we will use the White test. 
2 0,05;9 = 16,92 X 2 0,05;9 > LM The H 0 hypothesis is accepted. The errors are homoskedastic. In other words, the variation of the Entrepreneurial Education remains approximately the same for any level of the eight variables. The stated and tested hypothesis result in our statement that the challenges of the knowledge society inspire entrepreneurs to reach their aims and their values. Thus, we can conclude by stating that, in order to develop the entrepreneurial spirit, an individual with certain qualities is required, matching the capacities, the abilities and the competences to follow their aims and to learn from every failure. This way, it has been shown that challenges make entrepreneurs reach their aims by encouraging the entrepreneurial spirit, because it provides them with the essential and the vital environment. The entrepreneurial education encourages young entrepreneurs to build powerful businesses, in which they can use their natural talent, their knowledge and their special abilities in order to stimulate the growth of the incomes, of the profitability and the prosperity. This inspiration offers them the possibility to get their entrepreneurial activities to a more advanced level and to another stage. Thus, after the displayed analysis, it can be stated that the given hypothesis are confirmed.
Conclusion
It is understandable that entrepreneurial education needs to adopt new roles, but this matter is not facile -and this happens for both the teachers and the students. It may be demanding for the teacher to change his teaching methods. Firstly, his happens because some teachers want to be in control and to feel responsible for what and how their students study. However, this hesitation is often not real because it is based on the false presumption that they can control what the students think and learn -which is impossible, no matter what teaching methods are used. Secondly, the teaching process in a way which involves more students requires a certain preparation for the teacher, in order to anticipate different scenarios, and it is also a process which requires a lot of time without necessarily being useful. The interaction between the specialized faculties and businessmen is perceived as being essential. Some educational programs need to be established for the students who study in the economic domain, but also some scientific parks (Hubs) are needed. Apart from the teaching and researching activities which are already provided by the universities, the requests from the researching domain have included that they should target the market and that they should put the "entrepreneurial university" into practice in Romania. This matter makes the internal changes fundamental in order to satisfy the external requirements. This matter will be possible in order to face the pressure, coming from the society itself and from the innovative challenges, and the changes if the structure and the processes of the internal culture of the university are modified.
The evolution from the "ivory tower" to the extensive comprehension, which is included in this article under the term of "entrepreneurial university", has some implications which are much larger than the establishment of some entrepreneurship classes. Such activities represent some manifestations of the development of education. In such a case, the understanding and the research will involve some close relationships or direct involvement in the local, regional or national evolutions, contributing to the prosperity and offering the universities a new place in the society.
The case which has been described through the study among the students of Valahia University involves a series of methodologies, which are based on special regional circumstances and which are ingrained in the cultural and historical domain of each university. This may serve as an example of approaching the same general evolution in society, but in various ways. The study among the respondent students in Târgovişte represents only a small sample of entrepreneurial development. The national development and the requests of marketing the knowledge production and of innovating the valuable sections in the society demand new orientation courses, which will require the dissolution of some of the present structures. New structures will have to be designed in order to replace the older ones, among other aspects, which involves the Triple Helix way of thinking and the teaching of entrepreneurship in universities. These new structures need to have the ability to continue the research and the process of education, but also to create new roles for the teacher, representing the basis of the "Entrepreneurial behaviour" for the future graduates, and to assure the development of the knowledge society.
